West Covina
In Brief

Re from West Covina's Oc-

gh December sales were

511 er than the same quarter

Actual sales activity

increa after accounting ab-
errations were factored out.

Ne-.‘.-‘ and used auto sales enjoyed
trong quarter. However

sitive reporting ad-

moved, the autos

Gewe"ar consumer goods expe-
rienced mixed results, with family
apparel sales improving and de-
partment store sales dampened
gain of 2.8% in receipts.
Food and drugs enjoyed increases
while restaurant returns were flat.

The gains were partially offset by

d lower fuel prices which
negatively impacted service station
revenues.

Net of aberrations, taxable sales
for all of Los Angeles County grew
1.2% over the comparable time pe-
riod, while the Southern California
region was up 1.4%.

City of West Covina
Sales Tax Update

First Quarter Receipts for Fourth Quarter Sales (October - December 2016)

SALES TAX BY MAJOR BUSINESS GROUP
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Ashley Furniture
Audi West Covina
Best Buy

Burlington Coat
Factory

Crestview Cadillac
Daimler Trust

Ford of West Covina
Home Depot

JC Penney

Kmart

Macys

McDonalds

Autos County
and and State
Transportation Pools

Tor 25 PRODUCERS

Nordstrom Rack
Norm Reeves Honda

Penske Mercedes
Benz

Penske Toyota Scion

Premier Chrysler
Jeep Dodge Ram

Reynolds Buick
Ross

Sears

Target

Toys R Us

Walmart

West Covina Nissan

Restaurants
and
Hotels

REVENUE COMPARISON

Three Quarters -

Point-of-Sale
County Pool

State Pool

Gross Receipts

Less Triple Flip*

*Reimbursed from county compensation fimd

. 4th Quarter 2015
. 4th Quarter 2016

Fuel and Food Business
Service and and
Stations Drugs Industry

Fiscal Year To Date

2015-16 2016-17
$11,789,762  $11,944,155
1,552,106 1,709,669
135373 7,083
$13,355,241  $13,660,907
§(3,338,810) $0
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Statewide Results

Statewide sales tax receipts for the
fourth quarter rose 1.5% over 2015,

when excluding reporting aberrations. | MOrtar stores. Substantial closures are | ¢, 499
The | ] e planned for 2017 while experiments
| j argest glaim was in tl Z Count})l/— with smaller stores, pick-up locations $3,000
wi clusc taxa ocalt.lon phoo s due toht ¢ | for online purchases, tempotaty “pop- :
acceleration In oniine shopping Where | > ohons and subleasing in-store space
many of the orders are placed to, or . $2,000
i to others are on the rise.
shipped from, out-of-state fulfillment
centers. Restaurant and auto sales | Mall operators are turning to grocers, $1,000
closed the calendar year with strong fitness centers, medical services and
results while receipts from general residential components to fill vacant 5
consumer goods were flat. Off-price | space and attract traffic. Smaller cen- o4 Qs 4
apparel and dollar store gains offset | tersand downtown areas are responding 13 14 15
1 i iti by enhancing the shopping experience .
declines in traditional department | by g pping exp — County Bolifars

stores and warehouse retailers.

Business and industry receipts were
down due to cutbacks in major energy
projects; however, hugc gains in
warchouse fulfillment centers thar fill
in-state shipmcnts from online orders
somewhat negated the decline.

On an annual basis, the statewide gain
ended 2.1% higher than calendar year
2015.

Retailers are responding by increasing
their investment in mobile shopping
platforms and delivery systems while
pulling back investment on brick-and-

with more dining and entertainment
options while local governments seek
voter approval for higher levies to offset
shrinking tax bases.

Stores are not in danger of disappearing.
The ability to see, touch and feel, along
with the overall shopping experience,
will always be important. But evolv-
ing trends are requiring more focused
economic strategies with better data
and closer collaborations. ‘The ultimate
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West Covina This Quarter
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The Shrinking, Disappearing Retail solution may be tax rates levied against _ 13%
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Auto Lease 137.7 2.1% 12.1% 9.8%
Generational preferences for experiences Building Materials — CONFIDENTIAL — 0.9% 0.7%
over merchandise, plus the .growing Casual Dining 9567 599 399 27%
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the convenience of online shopping.
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